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48,100 copies TS full-year statistics 2010

239,000 readers Orvesto Konsument full-year statistics 2010

Published 12 times a year



19

Hälsa
HELPING YOU TO A BETTER LIFE
THE MAGAZINE THAT ADDRESSES THE NEEDS OF ALL THOSE IN PURSUIT OF THE LATEST TRENDS in self-care and 
well-being, especially women between the ages of 30 and 50. Hälsa's lively and credible style keeps readers informed 
about developments in health and well-being! 

Hälsa magazine is Sweden's best-established health publication and more relevant than ever. In 2012, it will be relaunched 
with a slightly broader, up-tempo style yet still with depth of insight. The new-look Hälsa will be focusing more on healthy 
foods, natural health, exercise and everyday psychology. It will stand for vegetarian and organic choices and also be 
introducing fish recipes with an organic ingredient base.
Hälsa is the only magazine whose readership spans consumers, health food stores and pharmacies. Unique and highly effective!

Hälsa's readers in different age groups

Source: Orvesto Konsument full-year statistics 2010.

15-29 år 11%

30-44 år 25%

45-54 år 23%

55-64 år 24%

65-79 år 17%

Print

A readership composed of active 
consumers who spend  
- �Almost SEK 370 million on health foods and weight-loss 

products each year.
	 8% of the total amount.

- �Almost SEK 690 million on cosmetics and hair-care products 
each year.

	 5% of the total amount.

- Almost SEK 3 billion on travel each year. 
	 4% of the total amount.

- Almost SEK 1.8 billion on clothes each year. 
	 4% of the total amount.

- Over SEK 360 million on sports equipment each year. 
	 4% of the total amount.

And much more...	

Orvesto Konsument full-year statistics 2010.

FROM THUMB CUT TO TOP-OF-MIND
When planning the launch of its new Eucerin-Face skincare range, which is only available from pharmacies, Beiersdorf 
decided to tap into the potential presented by Hälsa magazine with its unique distribution to consumers, health food 
stores and self-care managers at pharmacies. A thumb cut led straight to the double-page spread "Pharmacy news" in 
the copies circulated to pharmacy staff. 
To find out more about this and other excellent examples, visit www.formaeffekt.se
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Double-page spread Full page Back page Half page 
portrait

Advertising	 Format bleed	 Price	 Price issues 4 & 10
Double-page spread	 430 x 280 mm	 73.000:-	 99.000:-
Full page	 215 x 280 mm	 39.000:-	 49.000:-
Covers 2 and 3	 215 x 280 mm	 45.500:-	 63.700:-
Back page	 215 x 250 mm	 50.500:-	 70.700:-
Half page portrait	 105 x 280 mm	 27.000:-	 37.800:-
Half page landscape	 215 x 137 mm	 27.000:-	 37.800:-
Quarter page (type area)	 94 x 124 mm	 17.500:-	 24.500:-
Quarter page landscape 	215 x 75 mm	 18.500:-	 25.900:-

INSERTS 	
Tests show that the response rate generated by an insert in a magazine 
is up to ten times higher than that of unaddressed direct advertising. 
Furthermore, for a very low cost per contact, your insert can reach a target 
audience with great spending power and be virtually whatever shape 
and size you want. There are lots of reliable options:
•	 	Fixed inserts – stapled or glued onto adverts and as samples.
•	 	Loose inserts – max. format 195 x 260 mm, min. 105 x 148 mm.
•	 	Selected inserts – annual subscribers, postcodes, age.
•	 	Polybagging – polybagged inserts with promotional mail for e.g. 

retailers.
•	 Co-produced inserts – 4-32 pages, high-res PDFs 215 x 280 mm.

INSERT RATES
Weight in grams	 Full circulation SEK/each	 Zoned circulation SEK/each	
< 20	 1:05	 1:30
21-35	 1:15	 1:40
36-49	 1:30	 1:55
> 50		  please ask for a quote
Co-produced inserts 	 please ask for a quote
Tip-in inserts/special solutions 	 please ask for a quote
For details about material deadlines and technical information, please see 
www.formapg.se/annons

If you would like further information about inserts, please contact Hans 
Dahlberg, Supplements Coordinator on +46 (0)70-529 42 27 or via e-mail: 
hans.dahlberg@formapg.se

Advertisement format and prices
ISSUE 2012	 MONTH	 WEEK	 PUBL. DATE	 MATERIAL

1	 December	 52	 28/12-11	 30/11-11	

2	 January	 3	 19/01	 20/12-11	

3	 February	 8	 23/02	 25/01		

4	 March	 12	 22/03	 22/02		

5	 April	 16	 19/04	 21/03		

6	 May	 20	 16/05	 17/04		

7	 June	 25	 20/06	 22/05		

8	 July	 29	 19/07	 20/06		

9	 August	 34	 23/08	 25/07		

10	 September	 38	 20/09	 22/08		

11	 October	 42	 18/10	 19/09		

12	 November	 47	 22/11	 24/10		

1/2013	 December	 52	 28/12	 26/11

HÄLSA EDITORIAL CALENDAR 2012

Half page 
landscape

Quarter page
landscape

Quarter page

ADDITIONAL BONUS FOR YOU, THE ADVERTISER
Throughout the year, Hälsa magazine will be offering extra activities 
to bring thousands of additional readers to advertisers like yourself. 
Issues 4 and 10 will be published with an extra circulation of 55,000 
copies! It will therefore cost slightly more to advertise in these.

ISSUE 1 2012 & ISSUE 1 2013 SINGLE COPY CAMPAIGN
The magazine is sold for half the price, which triples single copy 
circulation + 30,000 copies.

ISSUE 4 & 10 BUMPER ISSUE
Handed out to interested customers in health food stores + 
55,000 copies.		
ISSUE 11 TRADE FAIR VISITORS
Handed out to visitors at the Health, Wellness, Fitness expo in 
Stockholm + 15,000 copies.

See the current topics at www.formapg.se/temahalsa
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Web advertising
halsa.se has comprehensive, in-depth content. It can extend your message 
and bring visitors into direct contact with your brand, product, services and 
website. Increase your exposure further with Hälsa's fortnightly newsletter. 
You can find current traffic figures at http://kiaindex.net/

Format (pixels)	 CPM Price	 Fixed weekly price

250 x 240	 100:-	 4.000:-
250 x 360	 120:-	 5.000:-
980 x 120	 150:-	 5.500:-
250 x 600	 150:-	 5.500:-
Take Over	 600:-	
Newsletter, 250 x 240		  4.000:-
Newsletter, 250 x 360		  5.000:-
CPM = Cost per Mille

Web prices may be adjusted in 2012. Please contact Sanna Wijkström on 
+46 (0)8-728 23 02 or sanna.wijkstrom@formapg.se for other advertising 
solutions and current price information.

CLASSIFIED ADVERTISING		
Advertise on our classified ads pages. A simple yet effective way to reach 
readers. Simply add more portrait or landscape modules (max. 6 modules).	
	

Price/module SEK 2800 

1 module	 47 x 53 mm 
2 modules 	 97 x 53 mm 
3 modules 	 147 x 53 mm
4 modules	  97 x 108.5 mm

Advertising material
We can only accept material in the form of digital files. For technical 
information or to submit material, please go to www.formapg.se/material.
If you have questions about material, contact Ronnie Öberg on
+46 (0)21-475 77 59 or Kristina Lindström on +46 (0)21-475 76 96.

ADVERTISING MATERIAL CLASSIFIED ADS
Print-ready PDF files should be sent to eftertext.material@formapg.se
Material not supplied as print-ready PDF files must be received five days 
before the specified material deadline.
If you have questions about material, call +46 (0)8-555 779 52, 
(0)8-555 779 59 or send an e-mail to eftertext.material@formapg.se

OTHER QUESTIONS
Contact Tina Golub, Advertising Manager for Hälsa on +46 (0)8-728 23 56 
or tina.golub@formapg.se

PREFERRED POSITION
All rates include advertising tax, but do not include VAT.
Preferred position: add 10%

ORDER INSTRUCTIONS
Advertisements can be moved or cancelled if the magazine is notified of 
this no later than two months before the publication date. The publisher's 
liability for any errors in advertisements shall not exceed the amount paid 
for the advertisement. The publisher shall not be liable for any consequential 
damage of any kind if for some reason the magazine does not publish an 
advertisement or the advertisement is published incorrectly.

Format

250
x

600

250
x

360

250
x

360

250
x

240

980 x 120

Format/modules

3

2

2

4

1
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MIXIT
FORMA MAGAZINE'S PORTFOLIO of channels gives advertisers like you self the means of achieving the maximum 
possible effect from your campaign. What's important to you? A consistent presence in the target group, maximising 
the pressure, or combining B2B with consumers to ensure that your products reach the shelves and the consumers? 
You can amplify and extend your message using a print, online and newsletter combination. Or you want to get 
in touch personally with the target group. 

The opportunities are endless...

TO GET MAXIMUM RETURNS from your investment, we recommend you follow up your marketing efforts. RAM is 
a cost-effective tool for obtaining answers to key questions that communicate identification, messages, design and 
ability to create an image and drive sales. 

We'd be delighted to tell you more!

           We follow up



7

Example...

Grocery stores and supermarkets, all 
pharmacies and consumers!
In conjunction with its launch of a new blister plaster for sale in 
supermarkets, Cederroth offered samples of the plaster in all issues 
of Icanyheter to create better distribution and awareness at store 
level. It advertised in Hälsa magazine to reach pharmacies, which 
are also key retailers, and to communicate with and increase 
awareness of the brand among consumers.

Find out more at www.formaeffekt.se
 

      This strategy has had an amazing impact 
on our sales. Sales among Swedes increased by 
146% in 2010 and, today, Swedes account for 
over SEK 22 million in online revenues alone.”
Henrik Høgstrup at Lalandia.

”

Jens Eriksson, Category Analyst at Cederroth. 

       We are seeing an 85% increase in volume 
compared to the "old" product and over the 
same period last year.”

”

Products for advertising space
A unique advertising solution! The auctions offer advertisers 
numerous advantages. Lalandia has definitely discovered the 
benefits of this and uses the auctions as part of its marketing 
activities and as a creative means of financing. 

This is how the auctions work:

1.	Advertising space is exchanged for products.
2.	�The auctions' ads and newsletters give the advertiser multiple 

exposures.
3.	A unique sales channel.
4.	Generates a sense of involvement and desire to spend 	
	 among readers and website visitors.

Find out more at www.formaeffekt.se



TEAM FORMA
MEDIA SALES

TRAFFIC

MANAGEMENTADMINISTRATION

Mats Carlsson
Media Sales Executive 
08-728 23 36 
mats.carlsson@formapg.se

Hans Dahlberg
Supplements Coordinator 
08-728 23 11 
hans.dahlberg@formapg.se

Christer Edström
Media Sales Executive & 
Advertising Manager 
Icanyheter 
08-728 23 16 
christer.edstrom@formapg.se

Lotta Fredriksson
Key Account Manager 
08-728 24 51 
lotta.fredriksson@formapg.se

Magnus Broberg
Media Sales Executive 
08-728 23 13 
magnus.broberg@formapg.se

Tina Golub
Analyst/Media Sales 
Executive & Advertising 
Manager Hälsa 
08-728 23 56 
tina.golub@formapg.se

Sara Hellblom
Media Sales Executive  
021-475 76 33 
sara.hellblom@formapg.se
Maternity leave through 
Aug. 2012

Filippa Helmersson
Media Sales Executive 
08-728 23 15 
filippa.helmersson@formapg.se
Maternity leave from Feb. 2012

Mikael Lagerberg
Media Sales Executive 
08-728 23 25 
mikael.lagerberg@formapg.se

Claes Lorentzon
Media Sales Executive 
08-728 23 40 
claes.lorentzon@formapg.se

Carl von Schoting
Media Sales Executive 
08-728 23 46 
carl.schoting@formapg.se

Kicki Rosén
Media Sales Executive & 
Acting Advertising 
Manager LevaPs! 
021-475 77 25 
kicki.rosen@formapg.se

Zandra Sundman
Media Sales Classified 
Advertisements 
08-728 23 28 
zandra.sundman@formapg.se

Ulrika Tidström
Analyst 
08-728 23 74 
ulrika.tidstrom@formapg.se

Janna Wallén
Media Sales Executive 
08-728 23 14 
janna.wallen@formapg.se

Emelie Wiklander
Media Sales Classified 
Advertisements 
08-728 23 29 
emelie.wiklander@formapg.se

Sanna Wijkström
Internet Business Manager 
08-728 23 02 
sanna.wijkstrom@formapg.se

Kristina Zdilar
Media Sales Executive & 
Advertising Manager 
Restaurangvärlden  
08-728 24 38 
kristina.zdilar@formapg.se

Lars Zdilar
Media Sales Executive & 
Advertising Manager Hus & Hem 
08-728 23 53 
lars.zdilar@formapg.se

Anna-Mari Klaavuniemi
Media Sales Executive & 
Advertising Manager Market
08-728 23 51
anna-mari.klaavuniemi@
formapg.se

Eilis Backström
Administrative Manager 
021-475 76 13 
eilis.backstrom@formapg.se

Marika Strömgren
Administration Officer Auctions 
021-475 77 41 
marika.stromgren@formapg.se

Tomas Karlsson
Key Account Manager & 
Advertising Manager Icakuriren 
08-728 23 30 
tomas.karlsson@formapg.se

Daniel Livensjö
Director of Advertising 
08-728 23 72 
daniel.livensjo@formapg.se

Kristina Lindström
Traffic Print 
021-475 76 96 
kristina.lindstrom@formapg.se

Ronnie Öberg
Traffic Print 
021-475 77 59 
ronnie.oberg@formapg.se

Betti Gaare
Traffic Web 
08-728 24 01 
betti.gaaret@formapg.se

Stockholm: Box 6630, 113 84 Stockholm, Office 
Address: Hälsingegatan 49, Stockholm

Västerås: 721 85 Västerås
Office Address: Port-Anders Gata, T3, Västerås
 

Tel. +46 (0)8-728 23 00
www.formapg.se/annons

In August 2012, the Stockholm and Västerås offices will be moving to new premises at Birger Jarlsgatan 61.

For regular information about our titles, sites and events. 
Subscribe to our newsletter at www.formapg.se/formanews

Scan the code and 
download the Price List 

in PDF format.


